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Navigating Wellness in Retirement



Enable baby boomers to accomplish high-level 
wellness during retirement in order to achieve 
their goals of aging independently and having a 
fulfilling retirement.

THE OBJECTIVE

THE SOLUTION

A tablet optimized website that promotes 
awareness, education, and growth within six areas 
of wellness in order to create a safety net for 
unexpected events.
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The Problem
EXAMPLE OF TYPICAL BABY BOOMER WELLNESS MAP

Most adults are aware of physical and financial 
wellness as they approach retirement, and organically 
grow other areas of wellness throughout their lives. 
However, unbalanced wellness (illustrated to the left) 
is detrimental to achieving retirement goals.
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The Goal
BALANCED WELLNESS MAP

Balanced wellness (illustrated to the left) is the 
achievement of awareness, education, and growth 
within six areas. These are represented by the three 
outer rings of the diagram. When one area of wellness 
suffers, balanced wellness creates a safety net that is 
supportive as the area rebuilds.
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The Solution



Learn
PART ONE

Users will learn about balanced wellness and read a 
successful retirement story to see examples of how 
one can build wellness.



Reflect
PART TWO

Users will generate a wellness wheel by reflecting on 
their wellness within all six areas and answer prompts 
to inspire action.



Take Action
PART THREE

Users will receive challenge suggestions based on 
their personal retirement goals and areas of wellness 
they need to work on.



SEE IT IN ACTION

Watch a walkthrough of our prototype to see the 
entire website—from the initial marketing site to the 
user’s end dashboard. 

The prototype represents a pre-selected journey. UI 
elements are changed for demonstration purposes to 
help the user understand the pre-selected journey.

WANT MORE?

I can share our Flinto prototype with you on Google 
Drive if you want to play around with it more!

VIEW THE VIDEO →

https://vimeo.com/166745025


The Process
This project was developed and created over a 
period of eight months. The first half consisted of 
research and project development, and the second 
half consisted of ideation and refinement. 

Our general process included talking to potential 
users, narrowing their comments into key insights, 
ideating new ideas, refining those ideas, and then 
presenting them to users again.

Learning from 
Potential Users

Narrowing Into 
Key Insights

Refining Ideas Exploring Ideas 



Starting with the topic of aging in place, we 
interviewed Evelyn Fitzwater, a geriatrics professor 
and nurse, and learned about the six areas of 
wellness and the importance of balancing them.

1. UNDERSTANDING OUR PROBLEM SPACE

To narrow in on the problem and find 
opportunities for a design intervention, we 
interviewed experts on baby boomers, wellness, 
retirement, and technology.

2. ASKING THE EXPERTS

To understand our audience and their current 
situation surrounding our topic areas, we 
interviewed potential users.

3. ASKING THE AUDIENCE

We worked with Evelyn and consulted publications 
covering our topic to fully understand the different 
areas of wellness and to develop a design plan.

4. RESEARCHING THE PROBLEM

Research
We began our researching by exploring the 
problem space and finding a compelling 
problem. We then conducted interviews with 
experts and the audience to learn about the 
current situation and synthesized the 
information into guiding insights.



The product must explain why the balance of 
wellness is essential to the audience’s goals, show 
the relationships between areas of wellness, and 
give examples of how multiple areas can be 
affected at once.

EXPLAIN THE BALANCE

The product needs to acknowledge that the 
audience might not have spent a lot of time 
thinking about retirement, and must provide an 
opportunity to consider current state of wellness 
and retirement goals.

INCLUDE SELF REFLECTION

The product should utilize activities that will excite 
and engage the audience, but allow them to 
customize content to their interests and needs.

BE PERSONAL

The product should be relatable to baby boomers
—it  should not feel like it is marketed to a senior.

EMBODY YOUTHFUL ENERGY

KEY INSIGHTS



KEY INSIGHTS

The Illness to Wellness Continuum illustrates the 
relationship of treatment to wellness—revealing 
that awareness, education, and growth must all be 
present to achieve high level wellness.

ILLNESS TO WELLNESS CONTINUUM
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Disability Symptoms Signs

Wellness Paradigm

John W. Travis, M.D., The Wellness Workbook



Product Goals
Understanding our audience’s current 
situation and the process needed to develop 
high level wellness allowed us to form three 
goals that we wanted our product to help our 
audience achieve.
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Communication 
Strategy
We knew discussing this problem space with our 
audience would be a challenge. Thinking about the 
consequences of aging without a strong wellness 
center is scary.  

We wanted to begin exploring how to 
communicate early on in this process so we 
developed a poster series to guide our brand.

We wanted the tone to be a balance of inspirational 
and positive, but also trustworthy and educational.

TONE

We discovered through research that photography 
limits the audience’s ability to relate to the content. 
We explored an illustration style to make our message 
more inclusive.

VISUALS

We introduced the dimensions of wellness, their 
relationships, why balance was important, and how 
the audience might begin to address dimensions.

CONTENT



POSTER SERIES



Concept 
Development
We developed How Might We’s to begin exploring 
solutions to accomplish our product goals, and 
began sketching to develop these ideas. 

We created sacrificial concepts that attempted to 
achieve one or more of our product goals to show 
our potential users. We wanted to know early on if 
these were good strategies for communicating 
with our audience. 

The concepts embodied themes including 
inspirational, reflection and educational. 



SACRIFICIAL CONCEPTS



Wireframe 
Ideation
Sharing our sacrificial concepts to potential 
users allowed us to hone in on three activities 
that engaged our users and achieved our 
product goals. 

We began to wireframe with their feedback in 
mind. This helped us refine the activities into 
pieces that communicated well and the iterative 
process allowed us to explore interactions.

We needed to explore how to address all areas of 
wellness without losing our reader’s attention.

KEEP IT CONCISE

We needed to develop our tone so it communicated 
intent to our users so it was clear why an activity 
was meaningful.

PROVIDE OBJECTIVES

FEEDBACK GUIDING WIREFRAME IDEATION:



Takes users on a retirement journey 
to illustrate the importance of 
balanced wellness, and gives 
examples of building wellness 
throughout retirement.

SUCCESS STORY

The user reflects on their current state 
of wellness within each area. They build 
a map of their wellness to visualize 
their current balance.

WELLNESS RATING

Activities and events that help the 
user take action to begin addressing 
their wellness and retirement goals.

CHALLENGES

SKETCHES



SUCCESS STORY WELLNESS RANKING CHALLENGES

WIREFRAME DEVELOPMENT



Visual  
Exploration
We developed five brand adjectives to help 
translate our visual explorations from the poster 
series into UI. These adjectives included: 

Smart, Respected, Upbeat, Positive and Fresh 

We gathered inspiration and began to explore 
how to develop elements of our website 
including the wellness wheel. 

We developed five visual concepts with unique 
communication strategies and presented them 
to our potential users for feedback.

EXPLORATIONS

INSPIRATION



VISUAL CONCEPTS



Refinement
During the refinement phase, we organized our 
website content by creating a site map that 
allowed us to identify screens we need to create.  

We established interaction patterns and made a 
consistent visual language throughout our website.  

We also conducted usability testing and made 
improvements to our designs.



SITE ARCHITECTURE



VISUAL REFINEMENT + USER TESTING



Prototype
To showcase our product at our senior show we 
developed a prototype using Flinto. Creating a 
prototype allowed us to explore UI animations 
that would aid usability and engage users. 

If you would like to see our prototype, please let 
me know and I am happy to share it with you. 
The video included in this presentation is a 
screen recording of our prototype.





Thank You!


